

































Social Psychological Research on Contact with Music Media :
Compact audio discs sales as the long tail phenomenon
諸 井 克 英 板 垣 美 穂＊
（Katsuhide MOROI）（Miho ITAGAKI）
Abstract : According to the industrial data, compact audio discs sales are decreasing in the 2000s. But,
this decline shouldn’t be interpreted as people’s indifference to music. Attitude and behavior of listeners of
music are changing, compatible with the progress of IT society. To examine Anderson’s（2006）long tail
model, the data for compact audio discs sales was analyzed. The relationship between compact audio discs
sales and the yearly ranking showed the long-tailed distribution, supporting Anderson’s hypothesis. The
significance of changes in attitude and behavior of listeners of music was discussed from ‘musicking’
viewpoint proposed by Small（1998）.






















































































































































































































































































































































































































































































































































































































2000 2001 2002 2003 2004










































































































































































































































































Anderson, C. 2006 The Long Tail. Brockman, Inc. 篠森
ゆりこ（訳）『ロングテール－「売れない商品」を
宝の山に変える新戦略－』2006 早川書房
Anderson C. 2009 Free : The future of a radical price.
小林弘人（監修）『FREE－〈無料〉からお金を生
みだす新戦略－』2009 NHK 出版
Anderson, C. 2012 Makers : The new industrial revolu-
tion . 関 美和（訳）『MAKERS－21 世紀の産業
革命が始まる－』2012 NHK 出版
Benjamin, W. 1999 佐々木基一（編）『複製技術時代
の芸術』晶文社




Du Gay, P., Hall, S., Janes, L., Mackay, H., & Negus, K.




Harkin, J. 2011 Niche : Why the market no longer fa-











Scott, D. M. , & Halligan, B. 2010 Marketing Lessons
from the GRATEFUL DEAD : What every business
can learn from the most iconic band in history. John
Wiley & Sons International. 渡辺由佳里（訳）『グ
レイトフル・デッドにマーケティングを学ぶ』
2011 日経 BP 社
Small, C. 1998 Musicking : The meanigs of performance





















同志社女子大学生活科学 Vol . 47（2013）
― １８ ―
